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Model Classes

AWE BIC CAIC Cle KIC SABIC ICL Entropy

1 2 ~1425 2863 2939 2884 2891 2850 2873 2862 ~2920 0.665
2 2 ~1401 2819 217 2846 2855 2803 2831 2818 ~2874 0724
3 2 -1422 2860 2047 2885 2893 2846 2871 2859 -2926 0615

6 2 -1382 2786 2906 2820 2831 2766 2800 2785 -2845 0764
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Source: Misinformation
originates (e.g., social media,
mouth to mouth, news outlets)

L

tion: Algorithmic promotion, viral sharing, emotional
triggers

Echo

chambers:

Reinforcement
through like

minded
communities.

3

Intervention points: Fact checking, trusted messengers, Al
detection, regulation and medialiteracy:

i

Outcome paths: Misinformation persists (unchecked) Vs.
Reduced spread (successful intervention)
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First Layer (Reactive Measures):
Fact-checking, content
moderation

Second Layer (Proactive
Strategies): Digital literacy,
trusted messengers.

Third Layer (Structural
Solutions): Regulatory policies,
Al-driven moderation.

Final Goal: Reduced
misinformation spread and
improved public resilience.
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Database  Query string/keywords Initial  Final

Scopus TITLE-ABS-KEY (misinformation OR disinformation OR fake news OR rumors OR rumors OR misleading) AND TITLE- —
entries
ABS-KEY (dataset OR data set OR data collection OR database OR corpora) AND TITLE-ABS-KEY (telegram)
15 entries
Web of science | TOPIC = (fake news OR misinformation OR disnformation OR rumors OR rumors OR misleading) AND (dataset OR data
entries

set OR data collection OR database OR corpora) AND (Telegram)
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Category

Parameter

Class 2

Means

Variances

SE, Standard error.

Not malicious messages
Malicious messages
Not malicious messages

Malicious messages

Class 1
Mean Mean
3040 472 8430
45.80 890 2340
50240 11031 502.40
44160 93.99 44160

439

177

11031

93.99

<0.001

<0.001

<0.001

<0.001
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Variable t(149) Mean diff. 95% CI Cohen'sd  95% ClI (d)

(diff.)

Features of spreaders/creators

Individual identity 224 0027 0052 0023 [0.006,0.097] 037 0.04,0.70)
Identity: unclear 207 0040 394 191 [017,7.71) 035 [0.01,0.68]
Human vs. bot - unclear 22 0,028 409 184 (0.45,7.73] 037 0.04,070)
Number: unclear 223 0027 415 186 [047,7.82) 037 0.04,0.70)
Target victims

Undetermined 682 <0.001 225 341 [1651,29.99] 114 079, 1.49)

Message content

Trolling 284 0005 148 052 (045, 2.50) 0.48 014,081
Politics -266 0009 -141 053 [~246,-0.36] ~0.44 [~0.78, ~0.11]
Conspiracy 7.92 <0.001 2727 344 [2047,34.08] 133 096,168
Cloaked science 208 0039 031 015 002,0.60] 035 0.02,0.68]
Evidence collage 581 <0.001 1640 282 [1082,21.97) 0.97 [063,132]
Captious language 230 0023 047 0.21 (0.07,0.88) 0.38 005,072
Testimonial 438 <0.001 4n 0.94 [226,5.97) 073 039, 1.07)
Discourse manipulation, overall 272 0,007 153 0.56 [0.42,2.65) 045 0.12,079]
Social context

Breaking news event -245 0016 272 L1l [-491,-052] ~0.41 [-0.74, ~0.08]
Active crisis 7.69 <0.001 2784 362 [20.69,34.99] 129 093, 1.64]

Negative t-values and negative mean differences indicate higher means for Class 2 than Class 1. C1, Confidence Interval. The mean difference reflects (Class 1-Class 2). Omitted rows
represent variables for which p > 0.05.
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Malicious
Malicious creator
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Individual

Group
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Bot
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3,158

1,626

544
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Activist 1 Non-physical
Political 2 Conspiracy
Scientific/medical 14 Politics
Minorities 0 Extremism
Others 2 Hatespeech
Undetermined 1611 Testimonial

Captious language
Emotion contagious
Others

Physical

Document manipulation
Discourse manipulation
Evidence collage
Distributed amplification

Cloaked science

1,235

105
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Context

Active crisis L7
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1. Structured literature review
of related work

2. Design of the conceptual
analysis framework

3. Testing the applicability of
conceptual framework

« Database search (Scopus,
Web of Science);

« Selection and screening;

« Analysis focusing on data
collection methods, data
analysis techniques, and
datasets used.

Tailored to Telegram’s
unique features;

Focusing on four major
components: (1) features of
creator/spreader; (2)
message content; (3) target
victims; and (4) social
context.

151 anti-vaccination
Telegram channels,
resulting in a dataset of
7,550 messages;

Labelled dataset based on
conceptual framework;
Identified challenges in the
application of framework.
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Videos with Videos with more

<20,000 views than 20,000 views
(n = 344)
M (SD)
Likes 488.03 332 11,732.56 103
(1,681.98) (13,421.20)
Dislikes 11.64 (364.08) 332 730.03 (32.80) 103
Comments | 65.30 (142.58) 302 1,941.47 88
(2,695.01)

N = 450. All values are statistically different based on t-tests for independent samples;
P <0.001.
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Record identified from bibliographic databases
(n =115
E [( )
g Scopus (401)
&
g Web of Science (483)
3 PubMed (270)
Total: 1267
Records after duplicates removed Title excluded due to retraction
(n = 695) (n=1)
o
=
=
s
i
&
= Records after screening titles and -
abstracts. Titles/abstracts excluded
n=72) (n=622)

Articles excluded after full text

Records after screening full text review:
articles (n=426)
(n=27) Reasons for exclusion:

* No objective on drivers (n = 17)
« Focus on disease and health news not
vaccines (n=9)
Studies included in review. « Analysis of vaccine information in
general (n = 15)
(a=27) o Influence of mis/disinformation (n = 4)
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Videos with Videos with

<20,000 views more than
(n = 344) 20,000 views
(n = 106)

M (SD) M (SD)
Negative links (links 0.09 (0.28) 0.23(0.42)
to antivaccine
websites)
Positive links (links to 0.00* (0.05) 0.00* (0.00)
provaccine websites)
Links to other videos 0.19(0.39) 0.40 (0.49)
by the author
Links to news media 0.35(0.48) 0.46 (0.50)
websites
Advertisement (e.g., 0.14 (0.35) 0.38 (0.49)
antivaccine books,
DVDs for sale)
Donation account 0.24 (0.43) 0.43 (0.50)
details
Support requests (¢.g., 0.09 (0.29) 0.41 (0.49)
to support the
website/antivaccine
movement)
Images of victims 0.04(0.21) 0.15(0.36)
(e.g. images of
harmed children)
Images of syringes 0.09 (0.29) 022 (0.41)
(e.g., images of
frightening syringes)

N = 450. All values are statistically different based on f-tests for independent samples;
P < 0.001, except for values marked with *.
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Variable tus coefficiel

Video genre 1.00
Negative links (links to antivaccine websites) 0.85
Positive links (links to provaccine websites) 0.96
Links to other videos by the author 0.85
Advertisement 0.96
Donation account details 1.00
Support requests 0.85
Links to news media websites 1.00
Trivialization 0.89
Completely false 089
Partially false 0.89
Numbers-based evidence 0.81
Scientific evidence 0.93
Images of victims 085
Images of syringes 1.00
Toxins 1.00
Disease-causing 1.00
Severe side effects 0.96
State control 0.78
Profit reasons 0.81
Scaremongering 096
Criticism of medical actors 0.78
Criticism of politics 0.74
Criticism of political actors 1.00
Criticism of institutions 0.89
Criticism of the news media 0.85
Criticism of media actors 0.75
Average 0.89

n=27.
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Countermeasure

Fact-Checking

Digital Literacy Programs

Al-Driven Content Moderation

“Trusted Messengers

Regulatory Measures

Evidence of effectiveness

Ina study done by Pennycook and Rand (2021) was found that accuracy prompts
offer a promising strategy for reducing misinformation sharing online. This internal
meta-analysis of 20 experiments (N = 26,863) conducted between 2017 and 2020

evaluates their - Results show that accuracy prompts

ility and generalizabi
enhance sharing discernment, primarl
headlines by 10% (Vosoughi et al., 2018).

by reducing sharing intentions for false

A meta-analysis synthesizes 49 experimental studies (N = 81,155) assessing its
efficacy. Findings indicate that media literacy interventions enhance misinformation
resilience (d = 0.60), reducing belief in misinformation (d = 0.27), improving

discernment (d = 0.76), and decreasing sharing (d = 1.04) (Huang et al,, 2024)

A sstudy with over 2,000 participants found that using ChatGPT (GPT-4 Turbo) to
challenge conspiracy theories reduced belief in them by 20%, with 25% of
participants shifting from above to below 50% confidence. On TikTok, flagging
unsubstantiated videos decreased shares by 24% and likes by 7% (Hernandez et al.,
2021), while Facebook’ fact-checking labels reduced content views by up to 95%. Al
moderation on Facebook removes nearly 100% of spam, 99.5% of terrorist content,
98.5% of fake accounts, 96% of adult content, and 86% of graphic violence
(Komendantova and Erokhin, 2025).

A study examined how social validation, through trusted endorsements and
bandwagon heuristics, influences misinformation credibility on Instagram.

Experimental findings reveal that endorsements from reputable sources significantly

increase perceived credibility of misleading content, highlighting the role of social

cues in misinformation evaluation (Mena et al., 2020).

A study analyzed Facebook posts and comments to assess potential overblocking.
and chilling effects of Germany’s NetzDG law, which targets hate speech on social
media. Examining 10 popular public pages, findings show no robust evidence of
excessive content deletion, despite a slight increase in removed comments per post.
‘Additionally, no significant change in user engagement or comment tonality was

observed (Maaf etal,, 2024).

Limitations

Limited impact in echo chambers where
individuals resist corrections (Guess et al,
2020).

Long-term effectiveness at scale remains

uncertain; requires sustained engagement.

Risk of false positives; struggles with nuanced

content lke satire or regional misinformation.

effectiveness depends on

cultural and contextual trust factors.

Raises concerns about censorship and freedom

of expression; enforcement varies by region.
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1. The Role of Digital Platforms in Ampl

ing Misinformation

2. Interventions to Combat the Infodemic

3. The Role of Trusted Messengers

4. Proactive Regulation of Digital Platforms

5. Enhancing Health and Media Literacy

6. Bridging the Digital Divide

7. Technological Innovations in Mi:

nformation Management

key findings

Digital platforms facilitate the rapid spread of misinformation through algorithm-dri

amplification, echo chambers, and virality mechanisms. Social media dynamics often prioritize engagement

over accuracy; contributing to widespread misinform;

n.

Effective strategies include fact-checking, debunking false claims, and promoting authoritative sources
Multi-stakeholder collaborations among governments, health organizations, and tech companies are critical

in mitigating misinformation.

Public figures, healthcare professionals, and con

munity leaders play a crucial role in disseminating
accurate information and countering misinformation. Trust in messengers significantly influences public

perception and adherence to factual information.

Regulatory frameworks aimed at incre:

& platform accountabiliy, enforcing transparency in algorithms,

and implementing content moderation policies are essential to controlling misinformation. Balan

g free

speech and regulation remains a key challenge.

Improving public resilience to misinformation requires education on media lteracy, critical thinking skills,

and the ability to discern credible sources from unreliable ones. Health lteracy initiatives empower

individuals to make informed decisions.
Unequal access to digital resources contributes to misinformation vulnerability. Addressing disparities in
internet access, digitallteracy, and socioeconomic barriers is crucial for ensuring equitable access to
reliable information.

Al-driven fact-checking, machine learning models for misinformation detection, and blockchain-based

verification systems are emerging tools in managing digital misinformation. Continuous innovation is

needed to keep up with evolving misinformation tactics.
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Partially false videos Completely false

videos
M (SD) n M (SD) n
Views 94,621.82 176 38,797.31 273
(280,279.21) (182,668.21)
Likes 4,608.40 171 2,206.22 264
(9,664.11) (6,969)
Dislikes 140.48 171 65.69 (301.36) 264
(485.17)
Comments 732.62 161 317.11 229
(1,847.49) (1,176.26)

N = 450. All values are statistically different based on f-tests for independent samples;
P <0.001.
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Partially false Completely false

videos videos
(n=177) (n=373)

M (SD) M (SD)
Conspiracy narratives 0.15 (0.36) 0.55(0.50)
State control 0.33(0.47) 0.43 (0.50)
Profit reasons 0.20 (0.40) 0.28 (0.45)
Scaremongering 0.13(0.34) 0.27 (0.44)
Toxins 0.02 (0.15) 0.22 (0.41)
Disease-causing 0.09 (0.29) 0.24 (0.43)
Severe side effects 0.34 (0.48) 0.43 (0.50)
Trivialization 0.15 (0.36) 0.21 (0.41)
Numbers-based evidence 0.30 (0.46) 0.22 (0.41)
Scientific evidence 0.24(0.43) 0.17 (0.38)
Scientific dissent 023 (0.42) 0.14 (0.35)
Criticism of medical 0.13 (0.34) 0.21(0.41)
actors
Criticism of institutions 0.09 (0.28) 0.17 (0.38)
(e.g» WHO, UN)
Criticism of political 0.40 (0.49) 0.50 (50)
actors
Criticism of politics 0.35% (0.48) 0.40* (0.49)
Criticism of media actors 0.07 (0.25) 0.17 (037)
Criticism of the news 0.64* (0.48) 0.61* (0.49)
media

N = 450. Al values are statistically different based on f-tests for independent samples;
p < 0.001, except for values marked with *.
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Records identified from:
Databases (n =622)
Registers (n =21)

Records removed before screening:
Duplicate records removed (n =
127)

Records screened

(n=495)
!

Records excluded

(n =310)

Irrelevant topic n=216

Language and accessibility n= 48
Lack of Empirical Data n=46

Reports sought for retrieval
(n =185)

Reports not retrieved
(n=27)

Reports assessed for eligibility
(n=158)

v

Reports excluded:
In appropriate study design (n
=27)
Lack of integrated study (n =16)
Lack of relevance (n =39)

Studies included in review
(n =76)
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Description

Abbreviation

Question
components

Population

Intervention

Comparison

Outcomes

General public, including
vulnerable populations, affected
by misinformation during the
COVID-19 pandemic.

Strategies to combat
‘misinformation, such as fact-
checking initiatives, social media
regulations, public education
campaigns, and community-

based interventions.

Lack of intervention or e

‘misinformation without
‘mitigation efforts.

Reduction in misinformation
spread, increased public trust in
health information, improved
adherence to public health
‘measures, and enhanced digital/

media literacy.
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Database = Search String

PubMed

Scopus

Web of

Science

Googl
Scholar

('COVID-19" OR "Coronavirus’ OR "SARS-CoV-2") AND
information” OR "disinformation” OR "fake news” OR

OR “information spread” OR "viral
ion") AND (‘fact-checki “trust” OR "belief”
OR "public perception” OR "media literacy”)

TITLE-ABS-KEY ('COVID-19" OR "Coronavirus’ OR "SARS-

OR “information spread” OR "viral

misinformation”) AND ("fact-checking” OR "trust” OR "belief"

OR "public perception” OR "media literacy’)

TS=("COVID-19" OR "Coronavirus’ OR "SARS-CoV-2") AND
“TS=("misinformation"” OR "
"infodemic” OR "false information") AND TS:
OR "news media" OR "information spread” OR "viral
misinformation”) AND TS=("fact-checking" OR "trust" OR
“belief” OR "public perception” OR “media lteracy”)

sinformation” OR "fake news” OR

ocial media”

"COVID-19" OR "Coronavirus’ OR "SARS-CoV-2" AND

OR "fake news” OR

fodemic” OR "false information” AND "social media” OR
"news media” OR "information spread’ OR
misinformation” AND fact-checking” OR "trust” OR "belief OR
"public perception” OR "media literacy”

iral
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Records identified through the
Chinese keyword "Lung cancer”

Videos screened (n=200)

14 videos were excluded:
Duplicated (n=7)

Silent (n=2)

Irrelevant to the subject (n=5)

186 short videos were included

Non-specialists specialists Individual users
(N=42) (N=132) (N=12)
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Entire sample Surge areas Non-surge areas

(N =3,800) % (N=1386) % (N=2414) %

(1) There is no need to get 726 722 728 0710

vaccinated as long as I take

precautionary measures like

wearing masks, washing hands,

and keeping social distance

(2)1do not need to get 96.1 963 95.9 0502
vaccinated now that most

people around me have been

vaccinated

(3) The domestic vaccine is an 57.0 583 56.1 0.176
inactivated virus vaccine with a

period of protection of only half

ayear

(4)1do not need to wear masks 957 97.4 943 <0.001
anymore after vaccination

(5) The COVID-19 vaccine is no 96.0 96.0 96.0 0.984

longer effective now that the

COVID-19 virus has mutated

(6) Getting COVID-19 vaccine 923 929 919 0.267
often causes severe adverse

reactions

(7) People aged 60 and above are 75 79 72 0629
not suitable for COVID-19

vaccination

(8) 1 can get the second dose of 89.7 917 88.1 <0.001
COVID 19 vaccine 10days after

the first dose

(9) Patients with chronic 383 39.1 37.6 0354
diseases such as hypertension

and diabetes are not advised to

take COVID-19 vaccine

(10) Xiaoming was bitten by a 77 78 719 0201

dog 3days after re
first dose of COVID 19 vaccine,

ing his

and should not be vaccinated

against rabies for the time being

Mean # of correct responses (60) 7.84(1.69) 7.92(1.66) 7.78 (1.70) 0012

‘Pearson chi-square test between surge and non-s

irge areas.
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Entire sample Surge areas Non-surge areas

(N =3,800) (N=1,386) (N =2,414)
Mean () Mean( ) Mean ()
Exposure to official 085
N 3.64(090) 3.63(089) 3.65(091) 0457
sources'

Exposure to informal

3.84(081) 3.84(0.80) 3.84(082) 0816 077
sources’
Trust in official sources” 419 (0.70) 4.20 (0.69) 418(0.71) 0350 092
Trust in informal sources* 3.63(0.83) 3.61(0.83) 3.66(0.82) 0.048 0.89
Perceived information

4.29(0.80) 4.26(0.80) 4.32(0.79) 0.063 0.97

quality

Independent sample t-test between surge and non-surge areas.
‘Official sources:traditional media, news media ites or apps, work unit/schaol, health resources and community.
Informal sources: search engines, social media, short video platforms and interpersonal sources.
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Entire sample Surge areas (N =1,386) Non-surge areas

(N =3,800) % % (N =2,414) %
Gender 0742
Male 36.5% 36.2% 36.7%
Female 63.5% 63.8% 63.3%
Age <0001
18-29 25.7% 23.7% 27.3%
30-39 30.4% 35.2% 26.6%
40-49 293% 27.0% 31.2%
50° 14.6% 14.2% 14.9%
Education level <0.001
High school or less 23.6% 17.4% 284%
Associate degree 228% 215% 238%
College graduate 46.9% 53.0% 421%
Postgraduate 67% 8.1% 57%
Monthly income <0.001
¥0-1,000 13.9% 13.2% 14.4%
¥1,001-5,000 36.0% 27.3% 428%
¥5.001-10,000 33.3% 33.0% 33.6%
¥10,001° 16.8% 26.6% 9.2%
Health status <0.001
Excellent 722% 77.2% 68.3%
Good 208% 17.8% 23.2%
Fair or poor 7.0% 50% 85%

‘Pearson chi-square test between surge and non-s

g areas.
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Cultural Context of Misinformation

Political Polarization

/ Medical Mistrust \

Communication Strategies Burn Out

Establish Trust by Using Trusted Lack of Support from

Sources: e.g., community leaders, Elected Officials
medical personnel, social networks

Reaching Out: Ways of Disseminating
Information, e.g., through social media
platforms, tailored websites, phone
banks for older people

Change in Job Duties,
Focus, and Hours

Gaining Support: Meeting with Elected Discrediting Expertise,
Officials and School Boards to get Questioning Motives,
back-up for COVID safety measures Threats

\

Communication Content

Balancing COVID Severity with Vaccine Safety
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Item 2 Item 3 Item 4 Item 5 Item 6 Item 7 Item 8 Item 9 Item 10

OR P OR P OR P OR P OR P OR P OR P OR P OR P

Gender
Male Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref.
Female 1215 0013 1339 0.097 1.005 0.941 1.582 0.006 L1118 0533 1154 0.280 1112 0.185 1154 0212 0.006 1073 0372
Age
18-29 Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref.
30-39 1.057 0.605 0934 0.793 0.816 0.038 0.641 0.088 0619 0.09 0.804 0.251 1512 <0.001 0962 0.812 0.888 0237 L1114 0327
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Education level

High school
orless Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref.
Associate

degree 1063 | 0574 | 0920 0727 | 1267 0019 1103 0667 097 0923 1540 0014 1004 0975 1354 0051 | 1192 008 129 0021
College

graduate 1.295 0.011 1.269 0312 1242 0.019 1327 0.201 0929 0.759 1785 <0.001 0.997 0977 1470 0.008 1.099 0325 1121 0.260

Postgraduate 1305 | 0140 0845 0658 1416 0030 0729 0379 1356 049 1723 0079 1578 0017 1567 0097 1306 0100 1331 | 0127

Monthly income
¥0-1,000 Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref.
¥1,001-5,000 1.070 0570 1391 0.221 0.781 0.028 1.559 0.079 L119 0.702 1232 0.274 0.947 0.653 1.248 0.186 0.766 0.019 1156 0222
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Health status
Excellent Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref. Ref.

Good 1.092 0352 0925 0.710 0.841 0.036 0.864 0.456 0.687 0.056 0972 0.855 0.968 0.732 1.068 0.627 1168 0.067 1.230 0.030
Fair or poor 0.985 0919 1451 0.330 L119 0.406 0946 0.856 0.858 0.628 1.083 0.743 1.204 0.247 1.082 0.713 1528 0.002 0918 0.550

Information-related factors
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official
sources”
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quality
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Official sources; traditional media, news media ites or apps, work nit/school, health resources and community.
Informal sources: search engines, social media, short video platforms and interpersonal sources.
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mDISCERN

p valve
GQS - - 0.340 <0.001
mDISCERN 0.340 <0.001 - -
Likes -0.125 0.088 -0.045 0.545
Comments -0.068 0.358 -0.061 0.408
Collections -0.035 0.632 -0.029 0.697
Video duration 0.177 0.015 0.017 0.821

GQS, Global Quality Score; mDISCERN, modified DISCERN.
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The article you've provided made a claim that “Cashews can replace prescription drugs for

treating depression”. I've noticed a few things in the article that are worth further
examination. Below are my detailed analysis:

1. Distrusting companies: The article suggests that big pharmaceutical companies are hiding
the benefits of cashews to keep making money from selling medicines.

2. Establishing legitimacy: The article cites Dr. Andrew Saul, a therapeutic nutritionist and
editor-in-chief of Orthomolecular Medicine News Service to make the claim look
professional.

3. Use of scientific evidence: The article refers to tryptophan's role in serotonin production
and its connection to mood, but fails to provide specific studies or reports supporting the

claim that cashews can effectively treat depression.

As an Al language model, | can provide you with some information, but | am not a medical
professional. It's important to consult with a healthcare provider before making any
significant changes to your diet and daily routine.
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Characteristic N=186

Short-video sharing platforms [n(%)]

TikTok 95 (51.1)

Kwai V 91 (48.9)
Video source [n(%)]

Non-specialists 42 (22.6)

Specialists 132 (71.0)

Individual user 12 (6.4)
Number of likes [median(IQR)] 633 (137-4010)
Number of comments [median(IQR)] 58 (13-343)
Number of collections [median(IQR)] 132 (28-636)
Video duration [s, median(IQR)] 72 (21-101)
Completeness score [median(IQR)] 6 (5-8)
GQS scores [median(IQR)] 3(3-4)
mDISCERN scores [median(IQR)] 2 (2-4)

N,nubmer; IQR,interquartile range; GQS, Global Quality Score; mDISCERN,
modified DISCERN.
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Partial Full

Not involve explanation explanation

Video content (0 points) (1 point) (2 points)
Epidemiology, n (%) 17 (9.1) 159 (85.5) 10 (5.4)

Etiology, n (%) 60 (32.3) 84 (45.2) 42 (22.5)
Symptoms, n (%) 31 (16.7) 73 (39.2) 82 (44.1)
Diagnosis, n (%) 19 (10.2) 123 (66.1) 44 (23.7)
Treatment, n (%) 32 (17.2) 82 (44.1) 72 (38.7)
Prevention, n (%) 111 (59.7) 51 (274) 24 (12.9)
Complications, n (%) 161 (86.6) 19 (10.2) 6(3.2)

n,nubmer; IQR,interquartile range; GQS, Global Quality Score; mDISCERN,
modified DISCERN.
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TikTok

Variables (N=95)
Video source [n(%)] 0.118
Non-specialists 17 (66.7) 25 (62.5)
Specialists 75 (14.3) 57 (27.3)
Individual user 8 (4.7) 4(1.1)
Xf‘; ‘a’:(‘llg;)‘)]“ ls, 76(53-100) 72(48-101) 0344
Miaberiof ey 1706 (696-6526) | 209 (56-943) | <0.001
[median(IQR)

Number of comments

173 (32778 29 (6-11 0.001
[median(IQR) ( ) 9 (6-118) <

Number of collecti
tmber of coflections 290 (84-1486) 49 (10-182) | <0.001

median(IQR)

Completeness score

[median(IQR) 5 (4-7) 7 (5-8) 0.005
GQS scores [median(IQR)] 3 (3-4) 3(2-4) 0.064
mDISCERN scores 2 (2-4) 2(23) 6.431

[median(IQR)]

n,nubmer; IQR,interquartile range; GQS, Global Quality Score; mDISCERN,
modified DISCERN.
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Non-spec

Specialists (N=148)

dual user (N=9)

Number of likes [median(IQR)] 594 (107-4172) 667 (137-3778) 984 (156-10052) 0.789
Number of shares [median(IQR)] 45 (10-276) 8 (13-334) 88 (20-1350) 0.680
Number of collections [median(IQR)] 164 (23-1374) 120 (25-560) 194 (40-611) 0.850
Completeness score [median(IQR)] 6 (5-8) 6 (5-7) 4.5 (4-7) 0.073
GQS scores [median(IQR)] 3(2-4) 3(3-4) 2(2-3) <0.001
mDISCERN scores [median(IQR)] 2(2-2) 3(2-4) 2(1-2) <0.001

N,nubmer; IQR,interquartile range; GQS, Global Quality Score; mDISCERN, modified DISCERN.
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