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Panel A: Descriptive statistics for the glass ceiling for female promotion to pal

Variable Obs Mean Min P25 Median P75

Promation 14377 0.189 0.000 0.000 0.000 0.000 1.000 0.391
Female 14377 0388 0000 0.000 0.000 1.000 1000 0.487
Major 14377 0456 0.000 0.000 0.000 1.000 1000 0.498
Degree 14377 0092 0.000 0.000 0.000 0.000 1.000 0.289
Work_Length 14377 9228 0,000 4,000 8.000 13.000 29.000 5.986
Job_Hopping 14377 0127 0.000 0.000 0.000 0.000 1000 0333
PSFee 14377 0022 0.000 0.000 0.000 0.000 1.000 0.147
Bigt 14377 0053 0.000 0.000 0.000 0.000 1000 0224
AF_MarShare 14377 0,066 0.002 0.018 0.051 0.112 0.164 0.050
A0_Size 14377 22267 17.277 21467 2209 22878 28543 1219
AO_ROE 14377 ~0.005 ~88.087 0.026 0.067 0.108 33304 1676
AO_Loss 14377 0138 0000 0,000 0.000 0.000 1000 0.307
AO_Growth 14377 0320 -2733 -0.020 0.110 0270 263271 3456
AO_Rece_inve 14377 0.260 0.000 0.158 0247 0342 0935 0.144
AO_BTM 14377 0615 0.009 0.444 0.604 0.778 1559 0.238
AO_SOE 14377 0.091 0.000 0.000 0.000 0.000 1.000 0.260
AO_Ratio 14377 0379 0.200 0333 0375 0417 0750 0.049
AO_Dual 14377 0302 0.000 0.000 0.000 0.500 1000 0.403
AO_ListAge 14377 2192 0.000 1609 2303 2884 3466 0765

Panel B: Descriptive statistics of female partner client allocation

Variable Obs Mean Min P25 Median P75 Max s
Promotion 31744 0.165 0.000 0,000 0.000 0.000 1000 0371
Female 31744 0324 0,000 0.000 0.000 1.000 1000 0.468
Size 31744 2327 20028 21406 22.146 23054 26331 1284
ROE 31744 0.046 -1.021 0,026 0.066 0111 0329 0.165
Loss 31,744 0121 0000 0,000 0.000 0,000 1000 0326
Growth 31744 0172 ~0592 ~0.025 0.104 0271 2694 0424
Rece_nve 31744 0.264 0.009 0.143 0247 0.361 0724 0.160
BTM 31744 0610 0.106 0413 0.601 0.799 1189 0.257
SOE 31744 0.090 0000 0,000 0.000 0.000 1000 0.286
Ratio 31744 0378 0333 0333 0364 0.429 0571 0,053
Dual 31744 0.294 0.000 0.000 0.000 1.000 1000 0.455
ListAge 31744 11.097 0.000 4,000 9.000 18.000 31,000 7814
Major 31744 0.509 0.000 0.000 1.000 1.000 1000 0.500
Degree 31744 0117 0.000 0.000 0.000 0.000 1000 0.321
Work_Length 31744 13.026 0.000 7.000 13.000 19.000 33.000 6,885
Job_Hopping 31744 0125 0.000 0.000 0.000 0.000 1000 0331
PSFee 31744 0,063 0.000 0.000 0.000 0.000 1000 0.243
Bigt 31744 0,056 0.000 0.000 0.000 0.000 1.000 0.230

Chg_Firm 31744 0.086 0,000 0,000 0.000 0.000 1000 0.281
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Promotion Female Job_

Hopping
Promotion 1.000
Female —0.078*** 1.000
Major ~0.005 001545 1.000
Degree 0010¢ 00354+ ~0054++* 1000
Work_Length 01475 —0.112%#* 0.162%#* 0.085%** 1.000
Job_Hopping 01505 ~0.053+%* 0.034%+* 001674+ 00885+ 1000

PSFee 0.037%%+ —0.034%%+ 0.028%%+ 0.039%%* 0.119%#¢ 0.005 1.000
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Panel A: Sample selection for female auditors

promoted to partner

Auditor - year observations (2014-2021) 18,919
Less observations in the year of the auditors promotion (1,133)
Less missing values resulting from calculating the required variables (3,409
Auditor-year observations used for regression analysis 14377

Panel B: Sample selection for client assignments after female auditors were

promoted to partners
Auditor-company-year observations (2014-2021) 45348
Less observations in the year of the auditors promotion (2344)
Less missing values resulting from calculating the required variables ~ (11,260)

Auditor-company-year observations used for regression anal 31,744
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Statistical contel Iltems swer Proportion
Awareness Are you aware of local or organization-specific women’s rights protection policies'? Very understandable 8.58%
Understandable 16.86%
General 41.86%
Un-understandable 24.71%
Completely un-understandable 7.99%
Are you aware of local policies specifically protecting the rights of women having a Very understandable 8.14%
second or third child®?
Understandable 17.59%
General 36.19%
Un-understandable 29.8%
Completely un-understandable 8.28%
Satisfaction Are you satisfied with the current women’s rights protection policies? Very satisfied 7.99%
Satisfied 22.09%
General 54.07%
dissatisfied 10.90%
Completely dissatisfied 4.95%
Are you satisfied with your organization’s efforts to protect women’s rights? Very satisfied 11.77%
satisfied 32.99%
General 43.46%
dissatisfied 7.12%
Completely dissatisfied 4.66%

1. Local policies for screening and treatment of gynecological discases, such as cervical cancer and breast cancer; local community policies on the distribution of hygiene products; and
organization policies on the protection of women’s special rights.
2. The specific number of days for maternity leave, breastfeeding leave, childcare leave, and paternity leave in the local area, as well as whether the number of leave days differs for the first,
second, and third child. For example, in a certain province, maternity leave is 158 days for the first child and 188 days for the second and third child; the distribution of maternity benefits and
salaries during maternity leave, and whether the maternity benefits differ for the first, second, and third child. For example, in a certain city, a one-time subsidy 0f 2,000 RMB is provided for the
second child, and a one-time subsidy of 5,000 RMB is provided for the third child.
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Num. Items Answer Proportion
4 Do you think childbearing is a family responsibility that women must bear? Yes 24.71%

No 75.29%
5 Have you experienced pressure from your spouse or older adults to have children Yes 20.64%

No 79.36%
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Num. Childbirth status Proportion = Portion of positive test results
6 ‘Women without Children Assuming you have plans to have children, Yes 56.89% 51.56%
do you think this will make you take on more
household chores in the future? No 43.11% 26.80%
‘Women with Children Has having children caused you to take on Yes 54.86% 42.51%
more household chores?
No 45.14% 19.61%
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Num. Childbirth status Proportion = Portion of positive test results
7 ‘Women without children | Assuming you have plans to have children,do | Yes 64.44% 48.96%
you think this will make you take on more
childcare responsibilities in the future? No 35.56% 26.25%
Women with children Has having children caused you to take on Yes 69.33% 39.25%
more childcare responsibilities?
No 30.67% 16.19%
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Num. Childbirth statuses Proportion = Portion of positive test results

8 Women without children Assuming you have plans to have children, | Yes 64.89% 47.94%
do you think this will increases your
economic burden? No 35.11% 27.84%
‘Women with children Has having children increased your Yes 63.93% 42.56%
economic burden?
No 36.07% 13.06%
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Variables SD
1.BAS 355 0.63
2.BMI 24.88 5.06
3. Fashion 2.85 0.99
4. Individuality 30 093
5. Assurance 358 0.67
6. Camouflage 311 1.09
7. Comfort 4.15 0.85

*Indicates significance at *p<0.05, **p<0.01, ***p<0.001.
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Variables

1.BAS 438
2.BMI 2484
3. Fashion 359
4. Individuality 382
5. Assurance 438
6. Camouflage 349
7. Comfort 462

*Indicates significance at *p<0.05, **p<0.01, ***p<0.001.
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EMM Time 1 EMM Time 2 Main effect of time p-value L

BAS 356 (0.07) 3.86(0.06) F(1L9 <0.001 025
BMI 24.90 (053) 2490 (052) F(1,96)=0.00 096 0.00
Comfort 424 (0.08) 419 (0.09) F(1,96)=024 062 0.00
Camouflage 312(012) 290 (0.08) F(1,96)=4.36 <0.05 0.04
Assurance 3.62(0.07) 3.90 (0.06) F(1,96)=30.55 <0.001 0.24
Fashion 280 (0.09) 301 (0.09) F(1,96)=8.95 <0.01 0.09
Individuality 299 (0.09) 3.24(0.09) F(1,96)=1007 <001 0.10

EMM, estimated marginal means; BAS, body appreciation scale; BMI, body mass index.
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Secular
(N =47)

Timel Time2
M (SD) M (SD)

BAS 355 387
067) (054)
BMI 2519 2503
(581) (5.36)
Comfort 444 437
(0.67) (0.70)
Camouflage 309 288
(0.93) (0.92)
Assurance 372 397
(0.62) (0.61)
Fashion 276 310
(0.98) (0.98)
Individuality 297 ERtl
(0.92) (0.88)

BAS, body appreciation scale; BMI, body mass index.

Religious
(N =67)
Timel Time?2
M (SD) M (SD)
356 386
©061) 064)
2161 2476
(469) (480)
404 402
(0:89) (0.96)
315 293
(130) ©73)
352 385
(0.66) ©061)
282 292
(0.93) (0.86)
301 337
096) 0388
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Lesson

45

Introduction to
concepts and theories
on the psychology of
dlothes.

Clothing functions
(Kwon and Parham,
1994)

Objectification theory
(Fredrickson and
Roberts, 1997)

Body image (Cash,
2008)

Self compassion (Neff,
2003; Gilbert, 2015)

Clothing styles and
personality traits
(Stolovy, 2021)

Enclothed cognition
(Adam and Galinsky,
2012)

Openness to
experience (Costa and
McCrae, 1992)

Emotional regulation
through clothing

practices

Pychology of clthing
consumption (Benson,
2000)

Psychoeducational aim

Restructuring the meaning of fashion for
women and exploring emotional meaning

of clothing

Guided self-discovery of personal and social
motives for daily choices of clothing
(personal and social identities are

interdependent)

Feministic perspective on beauty standards,
‘gender expectations and risks of self-

objectification

Fostering body acceptance through “flexible
grooming”; Adjusting clothes to personal
needs and preferences and not vice versa;
Critial thi

Kking about clothing size and

fashions exclusivity; Focusing on the body’s

assets and not imperfections; Med:

around fashion, style and beauty
expectations

Befriending the body and self; Minimizing
self-criticism in the context of the gaze in
the mirror; Fostering self-compassion skills
for moments of fluctuations in body image
Clothing as a path for self-expression rather
than the exclusive focus on body
presentation - what kind of story do

we want o express through clothes?

U

ing the psychological effect of clothes
from a point of agency and empowerment;
Expressing strength of character through

symbolic meaning of clothes

Fostering playfulness with clothes; Guided
self discovery of different expressions
through clothes; The courage to challenge
societal and personal expectations around
styling (dressing in different ways)

Personal exploration of emotional effects of
colors,fabrics, shapes, and tactical qualities
of attire; Striving for positive body
connection and comfort through clothing
choices; Enhancing positive emotions and

wellbeing through colors

Exploring motives of shopping; Foste

-
‘mindfulness in shopping: Understanding
the internal dialog while measuring clothes

instores.

*References presented in this table are basis for the course content.
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Variable Mea

Age 427,95
Height (cm) 1628,5.4
Weight (kg) 661,137
BMI 24.88,5.06
Variable N, % of the sample:
Marital status
Single 15,13.2%
Married or living as married 89.78.1%
Divorced 8,7%
Widowed 1,09%
Children
Yes 99,86.8%
No 15,13.2%

Religious affiliation
Secular 47,41.2%
Religious 67,58.8%

Financial status

Very good 24,211%
Good 48,42.1%
Moderate 41,36.0%
Not good 1,09%

Health condition

Very good 51,44.7%
Good 53,46.5%
Moderate 10,8.8%

Place of residence

North country 38,33.3%
Central country 74,65%
South country 1,09%

*N presented excluding missing data.
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m. Childbirth status Items Answer  Portion of positive test results
‘Women without children | Assuming you have plans to have children, do you think this would | Yes 48.80%
‘make it difficult for you to find a desirable job?
No 31.00%
‘Women with children Has having children made it difficult for you to find a desirable job? | Yes 51.81%
No 26.06%
‘Women without children | Assuming you have plans to have children, do you think this would | Yes 44.77%
reduce your promotion opportunities?
No 35.16%
‘Women with children Has having children reduced your promotion opportunities? Yes 50.35%
No 24.38%
Women without children | Assuming you have plans to have children, do you think this would | Yes 44.28%
reduce your training opportunities?
No 35.29%
Women with children Has having children reduced your training opportunities? Yes 57.82%
No 22.83%
‘Women without children | Assuming you have plans to have children, do you think this would | Yes 45.38%
reduce your income?
No 34.73%
‘Women with children Has having children reduced your income? Yes 45.02%
No 24.65%
Women without children | Assuming you have plans to have children, do you think this would | Yes 5238%
force you to take a demotion?
No 34.04%
‘Women with children Has having children forced you to take a demotion? Yes 52.50%
No 27.93%
‘Women without children | Assuming you have plans to have children, do you think this would | Yes 45.34%
make you interrupt your career?
No 38.12%
Women with children Has Having Children made you interrupt your career? Yes 44.20%
No 27.07%
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Childbirth status  ltems Answer Number Proporti

Women without children | Assuming you have plans to have children, do you think this would negatively | Yes 17 52.00%
impact your career development?

Women with children Has having children negatively impacted your career development? Yes 189 40.82%

Women without children | Assuming you have plans to have children, do you think this would make it Yes 125 55.56%
difficult for you to find a desirable job?

Women with children Has having children made it difficult for you to find a desirable job? Yes 110 23.76%

Women without children | Assuming you have plans to have children, do you think this would reduce Yes 134 59.56%
your promotion opportunities?

Women with children Has having children reduced your promotion opportunities? Yes 139 30.02%

Women without children | Assuming you have plans to have children, do you think this would reduce Yes 140 62.22%
your training opportunities?

Women with children Has having children reduced your training opportunities? Yes 174 37.58%

Women without children | Assuming you have plans to have children, do you think this would reduce Yes 130 57.78%
your income?

Women with children Has having children reduced your income? Yes 171 36.93%
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Childbirth status  Items Answer  Portion of positive test results
Women without children | Assuming you have plans to have children, do you think this would | Yes 47.82%
negatively impact your family relationships?
No 37.82%
Women with children Has having children negatively impacted your family relationships? | Yes 65.42%
No 22.19%
Women without children | Assuming you have plans to have children, do you think this would | Yes 49.43%
affect your marital relationship?
No 35.29%
Women with children Has having children affected your marital relationship? Yes 63.04%
No 24.52%
Women with children Have you had conflicts with their first child due to having multiple | Yes 50.70%
children?
No 28.82%
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Statistical = Variables Number Portion of positive Positive rate  Positive rate Chi-square test

content test results of depression of anxiety
Chi-value P-value
Age 20-25 56 28.57% 30.36% 17.86% 4 15.985 0.003
26-30 99 37.37% 36.36% 16.16%
31-35 180 41.11% 42.22% 20.56%
36-40 216 38.89% 40.28% 2222%
41-45 137 21.90% 25.55% 13.87%
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Statistical ~ Variables Number Portion of Positive rate Positive Chi-square test

content positive test of rate of
results depression anxiety
Chi-value P-value
Industry Financial 74 28.38% 32.43% 16.22% 6 22.999 0.000
Education 95 4421% 44.21% 20.00%
Healthcare 82 40.24% 43.90% 19.51%
Government agencies 63 17.24% 17.24% 10.35%
Cultural and arts 29 20.69% 27.59% 6.90%
Machinery manufacturing 246 38.62% 39.43% 26.02%
Other 99 29.32% 2932% 10.53%
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Statistical
content

Childbirth
status

Variables

Number

Portion of
positive

test results

Positive
rate of
depression

Positive
rate of
anxiety

Childless 225 40.88% 41.33% 20.44%
‘Women with one children 383 30.26% 32.11% 16.71%
‘Women with two or more children 80 42.50% 43.75% 25.00%

Chi-square test

Chi-value

9.427

P-value

0.009
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Num. Childbirth status

Portion of positive test results

1 ‘Women without children | Assuming you have plans to have children, do you think this would | Yes 48.71%
negatively impact your career development?

No 32.40%

Women with children Has having children negatively impacted your career development? | Yes 50.79%

No 19.34%
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Statistical umber Proportion
content
Portion of positive | - 241 35.02%
test results
Age 20-25 56 8.14%
26-30 99 14.39%
31-35 180 26.16%
36-40 216 31.4%
41-45 137 19.91%
Industry Financial 74 10.76%
Education 95 13.81%
Healthcare 82 11.92%
Government agencies 63 9.15%
Cultural and arts 29 4.22%
Mechanical manufacturing 246 35.76%
Other 9 14.38%
Education level Primary school education 4 0.58%
Middle school education 39 5.67%
High school/Vocational 59 8.58%
school degree
Associate degree 128 18.6%
Bachelor’s degree 330 47.97%
Graduate degree or higher 128 18.6%
Monthly income <1,300 12 1.74%
1,300-2,200 19 2.76%
2,200-3,400 132 19.19%
3,400-5,000 158 22.97%
5,000-9,000 252 36.63%
>9,000 115 16.72%
Marital status Unmarried 169 24.56%
Married 494 71.8%
Divorced 24 3.49%
Widowed 1 0.15%
Actual number of | 0 225 32.7%
children raised
il 383 55.67%
2 78 11.34%
3 1 0.15%
>3 1 0.14%
Expected number of | 0 141 20.49%
children to be raised
1 344 50%
2 180 26.16%
3 9 1.31%
>3 14 2.04%
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Reasons for lack of Key executive positions 21
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Reasons for no female Local government male 21
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Impacts of cultural
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