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A Correction on

Digital narrative and food technology neophobia: a study on the

behavioral mechanisms of consumers’ acceptance of sustainable

agricultural foods

by Yu, X., Sun, D., and Tan, W. (2025). Front. Sustain. Food Syst. 9:1715970.

doi: 10.3389/fsufs.2025.1715970

Author Xueying Yu was erroneously assigned as corresponding author. The correct

corresponding author is Wei Tan.

The original version of this article has been updated.
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