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A Correction on

Innovating agricultural marketing: credit codes as a new tool to boost

sales of place-of-origin products

by Wei, H., Li, G., Liang, X., Li, Y., and Huang, Q. (2025). Front. Sustain. Food Syst. 9:1544401.

doi: 10.3389/fsufs.2025.1544401

Affiliation Business School, Central University of Finance and Economics, Beijing,

China was omitted for authors Xv Liang and Yuwei Li. This affiliation has now been added

for authors Xv Liang and Yuwei Li.

Authors Xv Liang and Yuwei Li were erroneously assigned to affiliation Party School of

the CPC Xinjiang Production and Construction Corps Committee, Wujiaqu, China. This

affiliation has now been removed for authors Xv Liang and Yuwei Li.
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